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Relevant Moment

Standard DOOH displayed 
at a relevant moment vs. 

less relevant moment.

DOOH that has an explicit
call out to relevant content

(e.g. the sun is shining).

DOOH displayed at the relevant
moment and with

explicit call out to relevant content. 

18
Relevant Content

32
Relevant Moment

+ Content
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6 6

Time Spent
looking at Advert

17

Spontaneous
Ad Awareness

Average
Creative Rating
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9 16
Time Spent

looking at Advert

7
9

Spontaneous
Ad Awareness

Average
Creative Rating
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17
Uplift in DOOH Effectiveness


